Marketing Manager - Hygiene 
Location: Caerphilly (Hybrid, 3 days in the office)
Reporting to: Senior Marketing Manager 

About phs
phs is the UK's leading hygiene services provider, helping organisations create safer, healthier, and more compliant environments. Through innovative products, expert service delivery, and trusted partnerships, we support businesses across multiple sectors with a comprehensive range of washroom hygiene solutions.
As we continue to grow, we are looking for a commercially driven Marketing Manager to lead the development and execution of marketing strategies that strengthen our market leadership, increase customer retention, and drive new business growth.

Role Purpose
The Marketing Manager will be responsible for developing and delivering integrated marketing plans that support the Hygiene Division's strategic priorities:
· Own the Washroom by increasing awareness and adoption of the full hygiene and washroom solution portfolio.
· Reduce Customer Cancellations through retention, engagement, and customer value marketing programmes.
· Win New Logo Business by generating high-quality demand and supporting sales growth across target sectors.

The role will blend strategic planning with hands-on execution, working closely with Sales, Pricing, Product, Digital, Customer Experience, and Operations teams to deliver measurable business outcomes.

Key Responsibilities
Marketing Strategy & Planning
· Develop and deliver integrated marketing plans that support growth objectives and commercial priorities.
· Translate business strategy into effective marketing programmes, campaigns, and initiatives.
· Identify market opportunities, customer needs, and competitive insights to inform marketing activity.
Campaign Management
· Work closely with Digital, Content, Events, PR and Design teams to develop and deliver integrated marketing campaigns that support divisional growth objectives and commercial priorities.
· Develop compelling propositions and messaging that resonate with target audiences.
· Ensure campaigns are delivered on time, within budget, and achieve agreed performance objectives.
· Continuously test, measure, and improve campaign effectiveness.

Customer Marketing
· Design and deliver customer engagement programmes that strengthen relationships and support customer lifetime value.
· Develop marketing initiatives that encourage product adoption, customer advocacy, and long-term loyalty.
· Use customer insight and behavioural data to identify opportunities for engagement and growth.
· Create customer-focused content and communications that demonstrate value and build trust.

Demand Generation & Growth
· Deliver targeted marketing activity to generate high-quality leads and support revenue growth.
· Work closely with sales teams to develop campaigns that support pipeline generation and conversion.
· Support sector, product, and customer acquisition initiatives through effective go-to-market planning.
· Explore new channels, partnerships, and opportunities to drive growth.

Insight, Performance & Reporting
· Monitor campaign performance and provide regular reporting against agreed KPIs.
· Analyse customer, market, and campaign data to generate actionable insights and recommendations.
· Track marketing contribution to business performance, including lead generation, retention, and revenue objectives.
· Promote a culture of continuous improvement through data-led decision making.

Stakeholder & Agency Management
· Build strong relationships with internal stakeholders across Sales, Pricing, Customer Experience, Product, Operations, and Digital teams.
· Act as a trusted marketing partner, providing advice and support to help achieve business objectives.
· Collaborate with wider Group marketing teams to ensure consistency of brand, messaging, and best practice.

Key skills/experience:
· At least 5-10 years’ experience in marketing communications (ideally in B2B environment).
· Educated to degree level. Professional qualification with the Chartered Institute of Marketing is desirable.
· Excellent written and verbal communication skills, with strong attention to detail.
· Experience using Salesforce, automation platform ‘Account Engagement’ is desirable.
· Ability to tell compelling stories based on positioning and messaging.
· Strong cross-functional and relationship building skills. 
· Excellent multi-tasking skills.

